
Create your product listings and 
improve your listing quality  

1 © 1996-2013, Amazon.com, Inc. or its affiliates.  All rights reserved. 

 

“Selling on Amazon” Webinar 

19th September 2012 2013 

 



Amazon Services Europe 

• Reminder: Manage product details on Amazon 
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• References 
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• Product name & 
Brand 
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• Product image 

• Price 

• Product information: 
• Technical Details/Bullet points 

• Product Specifications 

• Product Details 

• Product Description 

• Also: 
• Customer reviews 

• Accessories 

• Related products 

• Tags 

 

What is on a Product Detail Page? 

Reminder: Manage Products on Amazon 

• Buy Box 
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• On Amazon.co.uk, each product has its own page with detailed information, customer 
reviews, and more.  
We call this a Product Detail Page.  

 

  Does the product you want to sell already exist? 

 

 

 

 

 

 

 

 

 

 

 

 

 

• Your listing is called an Offer and all offers associated with one product appear on the 
Offer-Listing page. 

What is a Product Detail Page? 

Reminder: Manage Products on Amazon 
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You just need to inform 
your offer details: 
 
- Price 
- Quantity in stock 
- Condition 

You need to create a new 
Product Detail Page: 

- EAN 

- Image 

- Title, Description,… 
 

and inform your offer details 
- Price 
- Quantity in stock 
- Condition 

YES NO 
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• Multiple sellers often sell the same product on a single product detail page 
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• The product information displayed can come from multiple sellers 

 

• Automated business logic determines: product description, title, feature, additional details,… 

• Which contributors? Sales volume, refund rate, customer feedback, A-Z guarantee claims,… 

How is a Product Detail Page created by Amazon? 

Reminder: Manage Products on Amazon 

Title from Seller A 

Image from Seller B 

Description from Seller C 
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Your Seller Profile Recommended Method 

Small Inventory (ex: 
<100 products), basic 
technical skills 

‘Add a Product’ one by one: 
 
 
 
 
 
 

Medium to large 
inventory, knowledge of 
Excel and Text 

‘Upload Products & Inventory’ using  inventory  files: 
 
 
 
 
 
 

Large inventory (ex: 
>10,000), good 
knowledge of XML, Java 
and other programming 
languages 

Automation through ‘Marketplace Web Services’ 
APIs: 
https://developer.amazonservices.co.uk/index.html  
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What are the different methods to add products? 

Create your product listings 

https://sellercentral-europe.amazon.com/gp/help/1641/ref=ag_1641_cont_581
https://developer.amazonservices.co.uk/index.html
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• Adding new products manually 
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1. Search for your product 
• UPC, EAN, ISBN, or ASIN 
• Product name 
• Keyword 

1 

2 
2. Create your offer 
 
a) Match? Identify your product and 

click Sell yours. Enter your price, 
quantity and other details relevant to 
your specific offer. 
 

b) No match? Create a new product  
and classify it  into a product category. 

  

3 

3. List your product information  

How to add products? 

Create your product listings 
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How to add products – LIVE demo 

Create your product listings 
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1. Click on Inventory 
and choose Manage 
Inventory from the 
drop-down menu. 

2. Select the product you 
want to edit, click on 
Actions and choose Edit 
Details in the drop-down 
menu. 

3. Edit your product 
information and Save 
your changes. 

How to edit existing product information? 

Create your product listings 

https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
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• Product titles should be clear, concise and accurate 

 

• Each individual word in the product name is searchable by itself.  
 

• Add as much information to your product name as you can that comprises the following: 

o Brand and product description (for example, a mahogany table or Godiva chocolates)  

o Product line (for example, Windsor Collection or Saxony)  

o Material or key ingredient (for example, 300-threadcount cotton, milk chocolate, or oak)  

o Colour (for example, walnut or red)  

o Size  

o Quantity (Chocolate Cookies - One Dozen) 

 

• Do not include offer-related information in the product title (pricing, promotion etc.) 

 

Use detailed product names 

Help your customers to find your products: search & browse 
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You can add/edit your product title by going into Actions>Edit Details>Vital Info in Manage Inventory 

https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
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Examples of product names 

Help your customers to find your products: search & browse 
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Search terms (keywords) are the primary method customers use to locate products on 
Amazon.co.uk. and are the important levers for increased product visibility and sales.  

 

• Use terms once: The words of the product name are already searchable, do not use 
search terms that are words also contained in the title.  
For example: For the product name "Allison's Gourmet Organic Chocolate Chip Pecan Cookies - One 
Dozen”, each word from the title is already a search term. Good search terms for Allison's Cookies, 
therefore, might be "natural," "baked," and "dessert." 

 

• Use single keywords: Single words work better as search terms than phrases.  
For example: If your product is a "natural baked dessert" then you should still provide single keywords 
such as “natural”, “baked” and “dessert” as only single keywords are taken into account in the search 
function.  

 

 

 

14 * Most products can support up to 250 characters of keywords.  
 

You can add/edit your product keywords by going into Actions>Edit Details>Keywords in Manage 
inventory 

Optimize your keywords 

Help your customers to find your products: search & browse 

https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
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Having a correct Browse Node makes it easier for buyers to find your products when they 
browse through the Amazon navigation tree structure: 

No browse node or a very high level browse node 

means your product might get lost in the crowd 

A precise browse node means people looking for your type of 

products are more likely to see your item in their search 

results 

You can add/edit browse nodes one by one by going into Actions>Edit Details>Vital Info in Manage 
inventory 

Assign each of your products a browse node 

Help your customers to find your products: search & browse 

https://sellercentral-europe.amazon.com/gp/help/help-page.html/ref=ag_33051_cont_33091?isLink=1&itemID=33051
https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
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• Price, availability, selection, and sales history all influence the location of 
your product in the search results.  

 

• Better selling products tend to be towards the beginning of the list, so as 
your sales increase, you can expect your products to appear more frequently 
towards the beginning of the search results.  
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And also… 

Create your product listings and improve your listing quality  
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• Reminder: Manage product details on Amazon 

 

• Help Amazon customers find your products: search & browse 

 

• Make sure your customers choose your products 

 

• Request an update/change on an existing product detail page 

 

• New – List your products easily on other European Marketplaces 

 

• Q&A 

 

• References 

 

 

Agenda 

Create your product listings and improve your listing quality  
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Amazon Services Europe 

 

Effective product images stimulate a customer's imagination and inspire them to buy your 
product. 

 

• In addition to providing quality product images, provide as many different images as 
possible.  

 

• Note: Before uploading a product image, please review the Image Requirements topic.  

 

Inspiring product images 

Make your customers choose your products 
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• Pure white background  
• No text or watermarks 
• Show the entire product  
• At least 500x500 pixels 

You can manage product images by going into Actions>Manage product images in Manage Inventory 

https://sellercentral-europe.amazon.com/gp/help/17771/ref=ag_17771_cont_10521
https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
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Well-crafted bullet points increase sales as they highlight important or distinguishing facts 
about your product.  

 

Use the following guidelines as you craft your bullet points: 

• Highlight the five key features you want customers to consider 

• Maintain a consistent order 

• Reiterate important information from the title and description 

• Begin each bullet point with a capital letter  

• Write with sentence fragments and do not include ending punctuation 

• Do not include promotional and pricing information 

 

19 

You can add/edit your key product features by going into Actions>Edit Details in Manage Inventory 

Clear and concise bullet points 

Make your customers choose your products 

https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
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You can add/edit your product description by going into Actions>Edit Details>Description in Manage 
Inventory 

 

Go beyond a simple to-the-point description. Well-written product descriptions help the 
customer imagine the experience of owning or handling your product.  

 

• Avoid overly simplistic descriptions such as this: 

“Washable canvas pants with faux suede trim on the back.” 

 

• Provide enticing descriptions such as these: 
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Imaginative product descriptions 

Make your customers choose your products 

https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
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The information you provide will be uploaded to our site and will be displayed to our customers 
on the detail page of each product. This is why we created these Style guidelines for each 
category:  
 
You’ll find useful tips about title formats, image quality, content type and product 
classification.  
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Style guidelines 

Make your customers choose your products 

Style Guidelines Updated 

Electronics 09-11-2012 

Computers & Office, Home, Garden & Pets, Toys & Baby, DIY, 

Tools, Auto, Grocery and Health & Beauty  
09-11-2012 

Clothing 30-01-2009 

Alcoholic beverages 06-07-2010 

Jewellery 30-01-2009 

Lighting 10-08-2009 

Pet Supplies 04011-2010 

Sports and Leisure 30-01-2009 

Watches 09-02-2012 

https://sellercentral-europe.amazon.com/gp/help/help-page.html/ref=ag_200270100_cont_scsearch?ie=UTF8&itemID=200270100
https://sellercentral-europe.amazon.com/gp/help/help-page.html/ref=ag_200270100_cont_scsearch?ie=UTF8&itemID=200270100
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/Electronics_only.pdf
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/All-Except_Electronics
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/All-Except_Electronics
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/UK_Apparel_StyleGuidelinesOct2012.pdf
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/UK_Style_guidelines_Alcohol.pdf
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/Style_guidelines_Jewellery.pdf
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/UK_Lighting_Styleguide.pdf
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/0008445490_1288809228_Styleguide_UK_Pet_Supplies_Updated_21Sep2010.pdf
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/Style_guidelines_Sports.pdf
https://images-na.ssl-images-amazon.com/images/G/02/rainier/help/Watches_Style_Guide_UK.pdf
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Listing Quality alerts 

Make your customers choose your products 

Use the  Listing Quality Alerts, which highlight opportunities for you to improve the 
quality of your listings by adding or changing information. 
 
You can access the ‘Listings with Missing Information’ report by going into Manage 
Inventory>Improve Listing Quality. More info here. 
 
 
  

https://sellercentral-europe.amazon.com/gp/help/200786710
https://sellercentral-europe.amazon.com/gp/help/200786710
https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
https://sellercentral-europe.amazon.com/myi/search/ItemSummary.amzn?_encoding=UTF8&ref_=ag_invmgr_dnav_xx_
https://sellercentral-europe.amazon.com/gp/help/help-popup.html?ie=UTF8&itemID=200403880
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• Reminder: Manage product details on Amazon 

 

• Help Amazon customers find your products: search & browse 

 

• Make sure your customers choose your products: product 
information 

 

• Request an update/change on an existing product detail page 

 

• Q&A 

 

• References 

 

 

Agenda 

Create your product listings and improve your listing quality  

25 



Amazon Services Europe 

If you see incorrect information shown on an existing product page, request a correction by 
contacting our Seller Support (in Seller Central): 

 

 

 

Wrong information on product pages 

Request an update/change on an existing product detail page 

26 

• Click on Inventory>Wrong 
information on product 
pages 

 

• Fill out the relevant fields and 
submit your request 

 

 

https://sellercentral-europe.amazon.com/gp/contact-us/contact-amazon-form.html/ref=ag_contactus_cont_26571
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Report a product detail page violation 

Request an update/change on an existing product detail page 
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• Click on Report a 
violation>Report a product 
detail page violation 

 

• Fill out the relevant fields and 
submit your request 
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Report a listing violation 

Request an update/change on an existing product detail page 
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• Click on Report a 
violation>Report a listing 
violation 

 

• Fill out the relevant fields and 
submit your request 
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• Are EAN barcodes mandatory? 

Yes. You can purchase barcodes if your products don’t have any from organizations such as GS1. Under 
special conditions, for example if you manufacture your own products, you might be able to apply to the 
Amazon Brand Registry to get Amazon-issued product IDs in place of EANs. 

 

• Can I change the category in which an existing product is currently located? 

No. If you think there is an error, like other catalogue errors, you should contact Seller Support and ask 
them if it would be possible to make a correction. 

 

• What are restricted categories and where can I find them?  

For some categories like Apparel, Shoes, Health and Beauty, or Watches, you will need to request prior 
approval before you are allowed to sell/before your listings are enabled.  Check for more info here. 

 

• Can Amazon create listings for me? 

If you have more than 100 products to list, then you might want to use our Jumpstart service so we help 
you prepare and upload your data.  

 

• Can I list my products in English on other Amazon marketplaces and you’ll translate them? 

No, when selling on other marketplaces, you have to respect the local language, in particular for product 
details. Please check our webinar regarding the European Account for more details.  
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FAQ 

Q&A 

https://sellercentral-europe.amazon.com/gp/help/200955930/ref=ag_200955930_cont_200968650
https://sellercentral-europe.amazon.com/gp/help/help-page.html/ref=ag_200252980_cont_scsearch?ie=UTF8&itemID=200252980
https://sellercentral-europe.amazon.com/gp/help/200710700
http://amazon.omnovia.com/archives/132784
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• What is the interest for me to spend time on product details? Price is the only thing that 
matters, right? 

The quality of product details can have a significant impact on the visibility and sales conversion of 
products on Amazon. Here are a few motivating numbers: 
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FAQ 

Q&A 
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• Tutorial for creating a product page 

• Use search & browse 

• Adding products 

• Listing products 

• Manage product details 

• Webinar on how to upload listings with Inventory Files 

• Product Classifier/Browse Tree Guides 

• Amazon Brand Registry 

• Restricted product categories 

• Cross-selling 

• Overview of promotions 

• Success factors 

• Webinars invitations and recordings page 

• Seller Support Blog post: Key factors that affect purchase decisions on Amazon 

 

 

 

 

Some useful references 

References 

33 

Please note that this presentation is for informational purposes only. If you need additional help, or would like to check that the 

information presented is still up to date and accurate, we recommend for you to contact Seller Support. 
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http://sellertutorials.s3.amazonaws.com/productDetailPage/index_ma_uk.html
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_10471?ie=UTF8&itemID=10471&language=en_GB
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_10471?ie=UTF8&itemID=10471&language=en_GB
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_200252750?ie=UTF8&itemID=200252750&language=en_GB
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_200252750?ie=UTF8&itemID=200252750&language=en_GB
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_200252760?ie=UTF8&itemID=200252760&language=en_GB
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_10521?ie=UTF8&itemID=10521&language=en_GB
http://g-ecx.images-amazon.com/images/G/02/Webinar/Flatfiles/20120913UKSOAWebinarFlatfiles.html
https://sellercentral-europe.amazon.com/gp/help/help-page.html/ref=ag_1661_cont_scsearch?ie=UTF8&itemID=1661&language=fr_FR&languageSwitched=1&mkt_tok=3RkMMJWWfF9wsRow5/mYJoDpwmWGd5mht7VzDtPj1OY6hBkuJLSXflL6iuNDGZQ7fbSfDAMKHJ5k1Q==
https://sellercentral-europe.amazon.com/gp/help/help-page.html/ref=ag_200955930_cont_scsearch?ie=UTF8&itemID=200955930
https://sellercentral-europe.amazon.com/gp/help/help-page.html/ref=ag_200252980_cont_scsearch?ie=UTF8&itemID=200252980
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_10591?ie=UTF8&itemID=10591&language=en_GB
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_10591?ie=UTF8&itemID=10591&language=en_GB
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_10591?ie=UTF8&itemID=10591&language=en_GB
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=ag_60951_cont_69064?ie=UTF8&itemID=60951&language=en_GB
https://sellercentral-europe.amazon.com/gp/help/help.html/ref=sc_hp_rel_15591?ie=UTF8&itemID=15591&language=en_GB
http://services.amazon.co.uk/resources/events-webinars/
http://services.amazon.co.uk/resources/events-webinars/
http://services.amazon.co.uk/resources/events-webinars/
http://www.amazonsellersupportblog.co.uk/2013/03/key-factors-that-affect-purchase-decisions-on-amazon.html
https://sellercentral-europe.amazon.com/gp/contact-us/contact-amazon-form.html/
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Thank you for attending! 

 

http://services.amazon.co.uk/resources/events-

webinars/  

 

Check also:  
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This document is provided for informational purposes only. No promises or assurances of future sales are intended or implied. 
Participation in the FBA programme is subject to the FBA terms in the Amazon Services Europe Business Solutions Agreement and 

policies set forth in the FBA manual. You will be responsible for ensuring all products registered with FBA comply with such terms and 
policies found through this link.  

http://services.amazon.co.uk/resources/events-webinars/
http://services.amazon.co.uk/resources/events-webinars/
http://services.amazon.co.uk/resources/events-webinars/
http://services.amazon.co.uk/resources/events-webinars/
http://www.amazonsellersupportblog.co.uk/
https://sellercentral-europe.amazon.com/forums/index.jspa
http://amazon.co.uk/gp/help/customer/display.html/ref=ag_200293290_emal_coach?ie=UTF8&nodeId=200293290&ld=EMPADS

